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DISTRICT PRACTICE: 

1. NUTRITION AND HEALTHY LIFESTYLES EDUCATION 

• Schools will ensure that the nutrition and healthy lifestyle segments of curricula are taught 
as per the Learning Outcomes in courses such as career education, science, physical and 
health education, home economics, cook training/cafeteria and other relevant courses. 

• Schools will promote healthy lifestyles by offering nutritious food choices and education. 
The District and its schools are encouraged to increase communication between the school 
and family by providing nutrition and wellness information. 

 
2. NUTRITIONAL NEEDS OF STUDENTS 

• Schools will work with parents/guardians, Parent Advisory Councils, and the community to 
address the nutritional needs of students, including students whose days are extended due to 
transportation or student activities. 

 
3. FOOD SERVICES IN SCHOOLS 

 
• Food service includes vending machine services, meal programs, cafeteria services, and food 

served at fun days, during school-sponsored activities, and as a reward. 
• Schools will ensure that the following regulations are implemented: 
 
3.1 Vending Machine Services (when vending machines are in schools): 

 
(a) The pictures on the vending machines shall portray healthy food choices. 
(b) Renewal of contracts with vending machine companies must honour the nutrition policy 

regulations. 
(c) Schools will ensure that food available in the vending machines is from the “Sell Most” 

and “Sell Sometimes” categories (described in the Guidelines for Food & Beverage Sales 
in B.C. Schools, 2013), with at least 50% of choices being from the “Sell Most” category. 

(d) 100% of beverages in vending machines will be in the “Sell Most” category. 
  

https://www.sd6.bc.ca/board-of-education/policy-practice/6106
https://food-guide.canada.ca/en/
https://www.health.gov.bc.ca/library/publications/year/2005/guidelines_sales.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf
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3.2 CAFETERIA AND SCHOOL LUNCH PROGRAMS 

• Food and beverage choices shall be from the “Sell Most” and “Sell Sometimes” 
categories, with at least 50% of choices being from the “Sell Most” category. 

 
3.3 SPECIAL EVENTS AND CELEBRATIONS 

• A broader range of food options is acceptable provided such activities are of an 
intermittent nature. Nevertheless, schools should consider the above guidelines. 
Student bake sales which are of an intermittent nature may be recognized as special 
events. 

 
3.4 FUNDRAISING 

• Food items sold by students and schools as fundraisers will be consistent with the “Sell 
Most” category with an understanding that there are many options for fundraising that 
do not involve food. 

 
3.5 COMMUNITY CONTRIBUTIONS 

• When students are bringing food items to school for contribution to such community 
services as the food bank, students and staff will be encouraged to contribute items 
which are in the “Sell Most” category. 

 
3.6 REWARDS 

• Reward is an item used conditionally for behaviour. This does not include celebration, 
tradition or routine events. 

• The decision to use food rewards in schools and classrooms can undermine the above 
guidelines. Before food rewards are offered, schools should consider student health 
issues, nutritional value, frequency and quantity of such rewards, healthy role modeling 
and long-term behavioural impact when arriving at a decision. An alternative to food 
rewards should be offered whenever a reward is considered. 
 

3.7 Food or beverages containing sugar substitutes (artificial and intense sweeteners) may not 
be sold in elementary schools. 

 

https://www.sd6.bc.ca/board-of-education/policy-practice/6106
https://food-guide.canada.ca/en/
https://www.health.gov.bc.ca/library/publications/year/2005/guidelines_sales.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf
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4. Principals or administrators of each site shall review this policy with staff and Parent Advisory 
Councils annually to ensure that practices are consistent with the policy and the Ministry 
Guidelines. 
 
5. It is expected that schools will be in compliance with the “Guidelines for Food and Beverage Sales 
in B.C. Schools”. The goal of the guidelines is to maximize students’ access to “Sell Most” and “Sell 
Sometimes” options. 

https://www.sd6.bc.ca/board-of-education/policy-practice/6106
https://food-guide.canada.ca/en/
https://www.health.gov.bc.ca/library/publications/year/2005/guidelines_sales.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf
https://healthyschoolsbc.ca/media/22410/asbc-healthy-options-for-fundraising.pdf

